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Union Notes 

1. Imperial is implementing a new logo (the visual side of the brand) as part of their Brand Project.  

2. A significant proportion of the Imperial community dislike the logo, evidenced by: 

a. A petition titled “Stop the new Imperial logo” gained over 2000 signatures in less than two 

days.  

b. The same petition has amassed over 7800 signatures as of the 11th of March. 

c. Comments on Imperial’s social media posts have been overwhelmingly negative [see 

Appendix A, 1]. 

d. Social media posts by alumni on LinkedIn, by current students on Instagram, and by 

current and prospective students on Reddit [see Appendix A, 2, 3]. 

e. Numerous comments by staff, students and alumni on the petition page [see Appendix A, 

4]. 

3. A significant proportion of students were unaware of what the new logo looked like before it was 

implemented, and many were surprised to see a new logo. 

4. Imperial has not explicitly addressed any of the criticism.  

  

Union Believes 

1. The new visual brand is not a better representation of Imperial and it may have a negative impact 

on the image of the institution. 

2. Opportunities to engage with the brand project and provide feedback were not effectively nor 

sufficiently advertised [see Appendix A, 5].  

3. Without pushback from the union, Imperial is unlikely to collect more feedback on the new visual 

brand. 

4. Without pushback from the union, Imperial is unlikely to apply any feedback to the new visual 

brand. 

5. Imperial not addressing the wave of negative feedback is likely to have a lasting negative impact 

on students’ trust in Imperial. 

6. Students feel unheard due to a lack of acknowledgement of the pushback. 

 

 

Union Resolves 

1. To mandate the Union President to lobby those involved with the brand project to openly address 

the criticism of the new logo.  

2. To mandate the Union President to lobby those in charge of the brand project to gather more 

feedback from the Imperial community before continuing implementation. 

3. To mandate the Union President to lobby those involved with the brand project to make changes 

to the new logo and branding, based on feedback from the community. 

4. To mandate the Union President to discuss improving engagement and feedback collection 

methods from students with those involved with implementing the brand project. 

 

  



Appendix A 

 

1. Comments on a video posted by the official Imperial Instagram on the 27th of February 

introducing the new branding: 

- “Why did you never survey among students about replacing the logo? Is this a new way of 

money laundry?” (209 likes) 

- “Leave the jokes to me next time please” (1007 likes) 

- “Looks like an online uni rather than an established, respectable uni” (358 likes) 

- “…it honestly hurts my eyes. The blue and green is very bright and moving quickly on this 

posts honestly gives me a bit of a headache. (Side note I also think it looks stupid)” (293 

likes) 

 

 

 

2. LinkedIn posts by alumni: 

 
 

 



  
 

 

 

3. Comments made by prospective Imperial students on a Reddit thread for 6th form students: 

 



 

4. Comments made on the petition site Petition · Stop the new Imperial logo · Change.org : 

 

 

 

 

https://www.change.org/p/stop-the-new-imperial-logo


 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 



5. Opportunities to engage with the Brand project: 

 

 
 



 


